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CEO Statement

In last years report, we highlighted the devastating
social impacts of the war in Ukraine and international
political extremism, along with the continuing
environmental impacts of climate change and the
seemingly increasing reports of extreme weather
conditions worldwide providing a clear reality check
to the existence of climate change. It can be hard to
see progress when, sadly, 2023 saw humanitarian
suffering exacerbate with the outbreak of war in the
Middle East, alongside the continuing Ukraine war,
and the critical state of the planets health being
increasingly evident by the fact that the summer of
2023 was the hottest on record globally.

I am writing this in the UK where just this week we have seen parts of
the country encounter one month’s worth of rainfall in under 24 hours,
where river pollution is the worst in Europe with just 14% of English
rivers being classed as “good ecological standard” largely as a result of
the increasing number of sewage discharges in our waterways and
where 21% of people are classed as being in relative poverty after
housing costs! No longer are we talking about issues thousands of miles
away, these are global issues which are existing in some form or other
in every neighbourhood and every community. These are issues which
are affecting our employees, our business partners, our wider
stakeholders and the global community at large. It is not only vital but
absolutely essential that corporate social responsibility (CSR) and

environmental, social and governance (ESG) metrics form the very
fabric of our corporate identity.

It is now three years since we revised our mission statement to be the
“socially responsible supplier of choice” and it is with great pride on
which we can look back over the sustainable and social improvements
we have made within this time period. We remain one of the leading
companies within the chemical catalogue sector, being one of very few
to have achieved the EcoVadis Platinum medal, an award we have now
held for three consecutive years, along with being signatories to the
United Nations Global Compact (UNGC). Throughout this report you will
see where we have highlighted where our initiatives are linking to the
UNGC Sustainable Development Goals (SDGS).

In 2023, we managed to further cement our Platinum EcoVadis medal,
placing us within the top 1% of all companies assessed within our
industry, by increasing our overall score to 84 out of 100, achieving a 90
score within the environmental pillar and 80 within the social, ethical
and sustainable procurement categories. Over the last three years we
have migrated from 0% of energy coming from renewably generated
sources to 100%, having been net zero on scope 1 and scope 2
emissions, through offsetting, over the course of the last three years,
whilst reducing the amount of waste to landfill from 25% to 3.5%.
These are achievements on which we can be especially proud however
we realise that corporate social responsibility does not stand still and
requires continual improvement and development as we work towards
establishing overall reduction targets in our scope 1 and 2 footprint,
reducing our need for offsetting, whilst establishing scope 3
measurements.
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An overview of some of our additional key highlights achieved in 2023 are listed below:-

oo n
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44% reduction in total 74% of employees

100% of energy used
obtained from waste produced in having received training
comparison to on environmental issues

renewable generation
previous year
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Y
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96% of items purchased

Completion of the UN Fight
Against Corruption course by covered by a supplier code of
conduct (covering 55% of our

100% of all staff deemed to be at
supplier base and 75% of

higher level of risk
purchase value), up from 82%
the previous year

Annual decrease in all
utilities consumption

13% reduction in scope 1
emissions and 62% reduction in
“market-based” scope 2
emissions based on previous
year

At Apollo, we believe that social responsibility belongs to all of us and is not simply a case of
meeting pre-defined targets. It is a cultural philosophy which requires buy in from all within the
organisation. It is not just a way in which we work but a way in which we conduct our lives. It is
for this reason that we have a sustainability group in the form of our Future Focus Group
consisting of a cross-section of employees from throughout the company who meet regularly to
discuss social and environmental issues and how as a group we can tackle these. This ensures
that there is a voice for everyone within the company helping to in-bed ESG principles at the
heart of our company culture.

2024 promises to be an exciting year for Apollo as we look to open our first subsidiary and
develop our direct presence outside of the UK with an entity and warehouse being established
within Germany. We hope this to be the first in @ number of international expansions and
therefore it is important that social responsibility factors remain at the forefront of these plans.
We are also mitigating our European expansion by migrating our existing UK operations to within
one site at our existing Manchester location and anticipate this to provide a number of
environmental advantages to us as opposed to running two sites. We are also looking to diversify

our range outside of our existing core building blocks range through the introduction of more lab
reagents, increasing life science range and development of laboratory consumables and
equipment. Within this we are looking to establish a clear “green chemistry” range of products as
we continue to phase out those chemicals of higher environmental and social concern, such as
PFAS products, by adding more “friendlier” replacements into our range.

We still consider ourselves to be at the beginning of our social responsibility journey and will
continue to make further improvements by ensuring that sustainability and social responsibility
remain at the forefront of our future business decisions in order to achieve our longer term goals
which include being a net zero company by 2040 whilst achieving water neutrality and ensuring
100% sustainable packaging use by 2030. As we dispatch over 100 orders per day, we have
identified conducting a full review of our packaging as our immediate main focus for 2024 in
order to ensure we are responsibly sourcing from sustainable sources whilst also minimising
wastage for our client base both by minimising our packaging where possible and providing
recyclable alternatives. Whilst all glass bottles used within Apollo follow a recyclable waste route,
with us dispatching hundreds of glass bottles on a daily basis we would like to review how we
can work with our client base on ensuring a fully recyclable route for these and work with the
chemical catalogue industry at large to ensure fully recyclable routes for packaging upstream.
Our biggest challenge remains in calculating an accurate scope 3 emissions measurement and we
continue to work with both our supplier and client base in order to better understand how to
achieve this and move forward with our desire to set longer term targets in line with the Science
Based Targets Initiative.

Meaningful change can only be achieved with a collaborative approach and we remain open to
any potential co-operation to enhance our social responsibility drive. Please do get in touch
should you have any suggestions for improvements. We look forward to continuing to update you
on our journey and invite you to join us in creating a better future.

Neil Hamilton
President/ CEO

May 2024
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Who We Are

We are specialists in the manufacture and supply of aromatic, heterocyclic and aliphatic
compounds, fluorochemicals and life sciences reagents, offering unrivalled service and
expertise in the sourcing and manufacture of available and novel products. We offer our
customers the support they need to take their projects from concept to completion.

It’s this commitment, alongside our readily stocked and competitively priced range, which
makes us the trusted partner of choice for chemists, researchers, distributors and
manufacturers across a wide range of industries internationally.

We are a member of the Central Glass Group being a wholly owned subsidiary of Central
Glass, a publicly listed company headquartered in Tokyo.
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Our Mission

To be the socially
responsible partner of
choice in the
manufacture and
supply of high quality
research chemicals,
supporting discovery
across the global
market.

Our Vision

To be the trusted
partner of choice,
providing specialist
compounds for R&D and
commercial projects.

Our Values

Agile
Our unrivalled passion and dedication to
delivering above and beyond, alongside our
team of experienced science graduates to
manage your account, gives you absolute
peace of mind in both our products
and service.

Reliable

An unwavering commitment to excellence

ensures we always exceed expectations; we

boast a 94% success rate on in-house Soc i al Iy

custom synthesis orders.

Responsible

From legal compliance and protecting our
community to meeting the highest chemical and
environmental standards and tasking our Future

Focus Group with delivering a socially
responsible ethos for our company,
we're proud that our practices meet

the needs of the people and
the planet.
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Scope of
Report

Apollo operates out of two sites within the UK.
Our main administrative site in Bredbury,
Stockport, and a manufacturing and
warehouse site in Denton, Manchester. This
report considers the function and usage at
both of these sites. During the course of 2023,
our staff were office based with very limited
off site working.

We also have a stocking location in the US at
our sister company premises within Florida
which is serviced by Synquest through a
servicing agreement. This report does not
cover the servicing of this stock.

Facts 8 Figures

60

Employees across the UK.
Male: 39, Female: 21

Chemical suppliers

297

59

Countries shipped to

Number of receipts

9; 51 6 items received

1,365

Active customers worldwide

Products listed:

SKUs:

210,064

Unique items:

128,108

42,732

Number of dispatches

-

Number of items in stock

24,910
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Purpose Beyond Profit

@

People Environmental
Supporting the local and global communities Ensuring we have a positive impact on the
we operate in. environment to shape a sustainable future.
o,
I"
Partners Ethics 8 Governance
Fostering an equal, diverse and inclusive Supporting discovery through good
workplace where everyone can thrive. governance and ethical integrity.
T —— —
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Our
Promise

As an ISO 14001 compliant company, we
display our commitment to improving our
environmental footprint on an annual
basis. Our targets are mainly based on
utility consumption, waste management
systems and greenhouse gas emissions.
Our devotion to this cause is evidenced by
our achievement of Platinum Level
EcoVadis Awards for 3 consecutive years.

PLATINUM

. 2023
. ecovadis

Sustainability
Rating /

Environmental Performance®

*Compared to 2022 figures

v 00%
) N
of energy came from
‘ renewable resources

13%

reduction in Scope 1
emissions

62%

reduction in Scope 2
emissions (market-based)

L. 43.6%

decrease in total waste
produced

..
[ ]
15.5%
o less hazardous waste
‘ produced

== 06 3%

f ‘ of our total waste went to
L 4 recycling plants

29.4%

decrease in percentage of
paper used

13.8%

decrease in water usage

14%

of employees received
training on environmental
issues
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Environmental Impact Progress

2023 Target

2023 Performance

Outcome

Electricity (Denton Unit 3): 10 % reduction per item dispatched/pre-packed vs 2022

Items dispatched/pre-packed used 16.7 % less energy than the
previous year

Electricity (Denton Unit 4): Prevent increase in energy usage vs 2022

Denton Unit 4 saw a 21.6 % reduction in electricity usage

Electricity (Bredbury): 25 % reduction in use vs 2019

Target was not achieved, however a 19.8 % reduction was realised

\Water: 10 % decrease across both sites in 2023 vs 2022

The company had a 13.8 % reduction in water usage

Heating Oil: 10 % reduction in volumes of heating oil used in 2023 vs 2022

14.3 % reduction in the total volume of heating oil purchased

Heating Degree Days (HDD): 20 % reduction in HDD ratio in 2023 vs 2019

HDD reduced by 34.3 %

Chemical Waste: Decrease volumes of waste produced via in-house synthesis

10 % reduction in waste per compound (kg/kg)

Recycling: Send > 50 % of waste for recycling in 2023

86 % of all waste was sent to recycling plants

Cardboard & Paper: 25 % reduction in paper purchases in 2023 vs 2022

29.4 % reduction in boxes of paper purchased

(BB BIB)BIBIGIBI®,
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Our Scope 1and Scope 2 Emissions

We report our scope 1 and 2 emissions
annually, and intend to move forward
with the reporting of scope 3 emissions
in the near future. Our current scope 1
emissions are comprised of dry ice
purchases, vehicle fuels, heating oil and
gas, whereas scope 2 emissions are
based solely on our electricity usage.
Conversion factors used to calculate CO,
emissions from usage are obtained from
either the manufacturers data, the
residual fuel mix declaration, or as is the
case for most of the data, the UK
Government GHG Conversion Factors for
Company Reporting as obtained from
https://www.gov.uk/government/publica
tions/greenhouse-gas-reporting-conversi
on-factors-2023.

g CO, per Conversion Convert L Convert kWh Unit of CO, Emissions CO, Emissions

2023 mizle Factor to CO, to kg CO, Amount used measurement ’ (kg) ‘ ®
Scope 1Data

Dry ice 5750 kg 5750.000 5.750
Company Vehicles (Diesel) 140.43 1359 miles 190.844 0.191
Company Vehicles (Petrol) 0.26379 4366 miles 1151.707 1.152
Oil (fuel oil) 3.17492 6000 L 19049.520 19.050
Gas 0.18293 126537.56 kWh 23147.516 23.148
Total Scope 1 49289.587 49.290
Scope 2Data

Location-Based Non-Renewable Sources 0.20707 0 kWh 0.000 0.000
Location-Based Renewable Sources 0.20707 390412 kWh 80842.613 80.843
Total Location-Based Scope 2 80842.613 80.843
Market-Based Non-Renewable Sources 0.186 0 kWh 0.000 0.000
Market-Based Renewable Sources 0.034 390412 kWh 13274.008 13.274
Total Market-Based Scope 2 13274.008 13.274

Scope 1: Annually, we aim to decrease our scope 1 emissions. The
graph below shows that from 2017, we have typically followed this
target; 2021 displays an increase in scope 1 emissions, this was caused
by our COVID-19 response to keep our employees safe and healthy. As
of 2022, we had already returned to a decrease from pre-COVID scope 1
emissions, from then we experienced a further decrease of 13.2 % from
2022 to 2023.

Scope 2:1n 2020, we initiated the change-over to renewable energy.
This can be observed on the graph below by the downward trend in
location-based scope 2 emissions between 2019 — 2022.

In order to decrease energy consumption, in collaboration with our
internal future focus group, we put the following measures in place:

e Improved our electronics switch off policy to include desktops
overnight where possible.

o Decreased the rotary speed of extraction fans within our
Warehouse.

e Removed excess equipment, research suggests that removing 1
unused small refrigerator as we did could reduce CO, emissions by
approximately 89 kg CO, annually.

e Implemented a “shut the sash” scheme within our laboratories, as it
was found that a fume cupboard with an open sash can use up to 7
times more energy than when the sash is closed.
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As of 2022, 100 % of our electricity
supply has been purchased from
renewable sources and due to our
energy supplier being able to provide
supplier specific data for emission rate,
in accordance with the GHG Protocol, we
are now required to report two scope 2
totals — one market-based and one
location-based. More information on
location-based and market-based
reporting can be found at
https://ghgprotocol.org/scope-2-guidanc
e. Figure 6.1 provides useful details
about the reporting requirements for
companies who have supplier specific
emission factors.

CO,Emissions

120

100
ey 80
A d
()]
[
o
@ 6o
E
L
o
() 40

20

2017 2018 2019 2020 2021 2022 2023
Scope 1 53.67323 52.92191 52.01322 50.01879 61.39417 48.61941 42.19704

Location-Based Scope2 82.01889 88.36896 96.66855
Market-Based Scope 2 0 0 0

84.41577 69.30614 90.65209 80.84261
0 0 35.15827 13.27401
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Utility Consumption

Electricity: Due to increasing the Water: Through 2017 — 2020, the graph below shows a decrease in water usage across the whole company. This increases rapidly in 2021, this was
scope of our business, through 2017 - a result of our COVID-19 response. Following the pandemic, we returned to normal working hours, and the decrease in water usage returned from
2021, we observed a steady increase in 2021 — 2023. Usage is still higher than pre-COVID levels due to employees continuing with good hygiene habits. We aimed to reduce water usage by
our electricity usage within Apollo 10 % across both sites in 2023 compared to 2022, and we achieved a reduction of 13.8 %.

Scientific. Due to this, our initial goal

became to use only renewable energy Utilities Used 2017 - 2023

resources. As of 2022, 100% of our
electricity was sourced from renewable

500000 1400000
resources. Following this, we are now
working on decreasing total energy 450000
: z 1200000
usage, as evidenced from the graph
§ 400000
below. ~
5 350000 1000000 =
o S
: - 2 300000 <
Gas: As a company, no specific targets - 800000 >
were set for gas usage as the g 250000 T}
temperature is unpredictable, thus we "_E 600000 3
simply aim to decrease use annually. As -':,7 200000 7
can be observed on the graph below we Y *‘a'
. . o 150000 400000
have generally accomplished this target, w ;
with a downward trend in gas usage "é 100000
since 2017. In 2023, to combat gas oD 200000
50000

usage, we altered our thermostats to
work on a timed basis. This was 0

effective by preventing the unnecessary — 2017 2018 2019 2020 2021 2022 2023
use of gas throughout the whole day. === Non-Renewable Electricity (kWh) 291882.2 314480.3 344016.2 362081.9 329778 0 0

Renewable Electricity (kWh) 0 0 0 14838 84542 468777 390412

s Total Electricity (kWh) 291882.2 314480.3 344016.2 376919.9 414320 468777 390412

Gas (kWh) 185751 183950 179008 176869 204059 143221 126538

= \Vater (L) 1213000 903000 822000 667000 1112000 966000 833000
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Waste Reduction

Over previous years we had focused on reducing the percentage of our waste which went into disposal. As of 2021, we met our goals of minimising the waste we dispose of. Following that, our goal
was to improve waste treatment techniques by sending more items for recycling rather than for recovery. As of 2023, 86.3 % of our total waste was recycled, compared to just 48.4 % in 2022.

Waste Disposal by Endpoint
Waste Type P yEndp
120,000 120,000
100,000 100,000
80,000
80,000
o o
60,000
X 50,000 <
40,000
40,000
20,000
20,000
0
0 2019 2020 2021 2022 2023
2019 2020 2021 2022 2023 m Disposal 47,800 20,065 316 1,516 2,394
m Non-Hazardous 29,495 23,410 24,600 21,859 7,526 m Recycle 20,198 19,830 39,910 43,041 59,715
mHazardous 66,181 56,058 82,038 67,117 56,830

H Recovery 27,678 39,572 66,411 44,419 7,087
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C a rb O n Source 2019 CO, 2020CO, 2021C0, 2022CO, 2023 CO,
- Scope 1: Fuel combustion, company vehicles, CO, use in labs
Fo O tp r I n t Gas heating 32938 32520.90 37520.39 26348.36 2314752
Oil Heating 15214.5 17497.89 23873.78 22229.79 19049.52
Company vehicles 7350 1731 970 1437 1345.08
as o ar CO, use 5750 5750 5750 5750 5750
Total (MT) Scope 1 61.25 57.50 68.1 55.77 49,29
Carbon Offsettin
g Scope 2 -Location Based: Electricity purchase
We remain committed to our target in Electricity Total (kWh) 344016.2 376919.87 414319.99 468777 390412
reducing our carbon emissions and Electricity Renewables (kWh) n/a 14838 84542 486777 390412
achieving Net Zero by 2040. Until then we % Renewables n/a 3.94 20.41 100.00 100.00
will be offsetting our emissions by Non renewables CO, 96669 84415.77 69306.14 0 0
supporting projects around the world and Total (MT)S 2 96.67 8442 69.31 90.65 80.84
have offset 145 tonnes of CO, emissions otal (MT) Scope ! ! ! ! !
i i Total (MT) f 1
for 2023. See further information at otal (MT) °.f Scope 157.92 141.92 137.42 146.42 130.14
section 4.2 and 2 (Locatlon)
Scope 2 -Market Based: Electricity purchase
Electricity Total (kWh) 414319.99 468777 390412
Electricity Renewables (kWh) 84542 486777 390412
% Renewables 20.41 100.00 100.00
Non renewables CO, 69306.14 0 0
Total (MT) Scope 2 713 35 13.27
Total (MT) for Scope 1
and 2 (Market) 157.92 141,91 139.41 90.77 62.57
Scope 3
Flights 12.78 3.26 241 4.19 4.02

T
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Our People

Apollo Scientificis a great place to work,
where our focus is to create a diverse,
dynamic, and inclusive environment for
all employees to learn and grow. We
thrive on creating an open and honest
culture whereby employees feel
empowered to share their voice and
opinions. Our people drive our
innovation their talent, commitment and
diverse perspectives are key in shaping
the future at Apollo Scientific.

Employee Gender
Balance

Female: 38%

Managerial Gender
Balance

Female: 37.5%

Employee Age Group by Gender

0% 10% 20% 30% 40%

W Female Male

Managerial Age Group by Gender

Under 30

0% 10% 20% 30% 40% 50% 60%

B Female Male

50%

70%
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Equality,
Diversity 8
Inclusion

Here at Apollo, we are an equal
opportunities and disability confident
employer promoting equality and
diversity, welcoming global communities
and valuing and respecting our employees
no matter what their background or
disability. To ensure all employees are fully
educated on the importance of Equality
and Diversity and disability awareness,
regular training workshops take place to
ensure all employees recognise and
respect individuals background and any
protected characteristics. As part of our
on-going support in recognising and
promoting this awareness days are held to
promote a support along with charity
fundraising events to support charities
that are close to them.

Our Ethics

Apollo Scientific is dedicated to adhering to a high performing standard when it comes to our ethics and our core company values. We focus our
attention on an inclusive culture across our workforce whereby all employees including our Chief Officers and Senior Management are
ambassadors in promoting and emphasizing the importance of positive behaviour and always striving to do the right thing despite any challenges
they may face along the way. Instilling this culture into our business helps us make confident business decisions.

Types of incidents

Business ethics incidents reported via whistleblowing procedure

Information security incidents reported via whistleblowing procedure

Confirmed ethics-related incidents

Confirmed information security incidents

Information security incidents reported via whistleblowing procedure

o O o o o

2021 2022 2023

0
0
0

During 2023 there was an attempted hack
onour IT systems however our security
measures identified the threat and blocked
the attack within minutes. This incident was
reported to the ICO who concluded the was
no compromise to personal information and
the matter was closed.

In 2022 we introduced Business Ethics
training for all our employees on an annual
basis. During 2023 we recognised there was
a greater risk for some employees of
encountering corruption and bribery
depending on their roles therefore to
mitigate the risk we extended the training
programme by requiring all manager, sales
and procurement employees to complete the
UN e-learning online course “The Fight
Against Corruption” at
https://thefightagainstcorruption.org/

o

Our Code of Conduct emphasises our
commitment in achieving a workplace that is
built on accountability, trust, integrity, and
mutual respect. Our policy provides further
detail and understanding of the expectation
that is required and our obligations to
provide this. All employees are required to
read and sign the policy on an annual basis. It
is our intention to review this policy during
2024.
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Employee Wellbeing

Here at Apollo Scientific, we take the health and wellbeing of our staff very seriously. As a
company we provide regular health checks for employee who handle chemicals and we also
arrange referrals to the company nurse when the need arises.

97% of chemical handlers received a health checkup
with our nurse practitioner

Whilst we try to look after the health of our staff the best we can, in some instances, people
need to take the initiative for themselves. It is due to this, that we try to cast the spotlight on
ailments which we are unable to help with, but that we find are important to encourage them
to look out for symptoms and to take advantage of screening tests when they are offered.

Physical activity is known to reduce the risk of major illnesses and improve mental health,
which is why we encourage all employees to make use of the gym facilities provided at both
sites.

We understand that mental health is just as important as physical health in the world we live
in. There are many reasons for stress and anxiety, and it is due to this we introduced trained
mental health first aiders in both of our sites from 2022. Our mental health first aiders are
trained so that they can recognise a person suffering from mental health issues and guide
them towards the correct support channels. These first aiders are integral in the support of
staff, and their line managers, when mental health struggles are present.

The company nurse who is also a trained counsellor, can assist employees when needed.
Teaching the managers on how to effectively communicate with their teams, and providing a
safe, confidential space where sensitive topics can be discussed with no judgement is
essential.
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Health 8 Safety

Health and safety is a top priority here at
Apollo Scientific, especially due to the
hazardous nature of the work that we do. It
is due to this that we monitor the number of
incidents and accidents on a yearly basis.
Based on accident numbers and the number
of days absent due to an injury, frequency
and severity rates are determined as a
function of the total number of hours
worked annually across the company.

It is one of our goals as a company to
increase safety across the sites so as to
reduce the number of accidents experienced
annually. The primary objective for this, is to
reduce the number of serious accidents
which occur in the workplace, and this can be
observed through the lost time injury
severity rate.

Incidents Over a 3 Year Period Accidents Over a 3 Year Period
35 12
30 10
25
20
15

10

Number of Incidences
Number of Accidents

O N b~ O ®©

2021 2022 2023

Accidents increased in comparison to 2022, however they did not
exceed those experienced in 2021.

2021 2022 2023

Despite efforts to decrease incidents over the years, the total number
of incidents has remained constant since 2021.

Frequency Rate of Lost Time Injuries Severity of Lost Time Injuries

Over a 3 Year Period Over a 3 Year Period
>
25 2025
(0]
22 2 Z 02
22 3
TE, g 15 5015
C
£ 3 10 o 01
® o £
S 5 = 0,05 0
(%2}
0 S o

2021

2022 2023

2023

2021 2022

Due to changes in annual hours worked; despite having the same
number of accidents, the frequency rate of lost time injuries is greater
in 2023 vs 2021.

Despite having more accidents in 2023 vs 2022, the lost time injury
severity rate has decreased due to injuries causing fewer absences.
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Heinrich Safety Triangle

H.W. Heinrich introduced a theory in the
1930’s that the severity of incident
decreases in comparison to the number of
incidents occurring in the workplace.
Therefore, the more action we can take to
prevent an incident occurring, the more
likely we can avoid serious injury in the

Near Miss

Unsafe Act
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Raising Concerns

With the aim of reducing the number of incidents that occur we recognise the voice of our staff is
the most important one to hear when it comes to health and safety at work; it is due to this that
in 2022 we created a push for staff involvement in the submission of concerns. We define
concerns as “situations/conditions which have the ability to cause harm/damage if not rectified,
but which have not done so yet. Through actioning concerns that are submitted by staff as and
when they see unsafe conditions, we aim to reduce the number of incidents/accidents in the
workplace. In order to encourage this practice; we conducted training on what concerns are, and
how they differ from incidents/accidents; also we emphasised the importance of reporting each of
this things as soon as possible; and finally, we created storage points for physical copies of the
forms around the warehouse, for ease of access to encourage reporting.

Concerns forms are not the only means of conversation we have with our employees with regards
to health and safety matters, this year we also introduced a new team of SHEQ Champions. Our
SHEQ Champions are volunteer employees from all of the different departments on site, their
purpose is to provide a bridge between employees and management on all things related to
health, safety and our environmental impact as a company. This allows for a collaborative effort
with regards to health and safety, with the employees discussing directly with the SHEQ manager
topics that they would like to be discussed. Through our SHEQ team, we had a deep clear out of
waste through using the 5S system, removing unnecessary clutter which was more of a hazard
than of use. We also implemented gemba walks, alongside our regular site audits, to have jobs
observed from an outside perspective for new opinions on how to improve safety.

T AR . . 7
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Health 8 Safety Training

We provide a wide range of training courses in house on our health and safety compliance
software, much of which is renewed on an annual basis, in addition to this we also provide
training courses which also improve an employee’s skill set outside of our workplace. 9 Em ponees trained in

15%

First aid at work training/refresher courses are provide by St Johns Ambulance on an annual basis First Aid
to ensure adequate treatment is always available in the event of an emergency. Since 2022 we all
also arrange Mental Health first aid training to support the concerns of our employees.

We work with a reputable company based here in Manchester to ensure our fire marshals are
fully trained in their duties, and how to fight a small fire if the need arises. In addition we have
members of staff trained in self-contained breathing apparatus (SCBA) use, confined space entry
and person recovery.

As a company we pride ourselves on allowing staff to volunteer for these roles and renewing their
training when requested. We understand that the world of health and safety is constantly
changing, and therefore frequent training is a must if we want to ensure that the training our
employees hold remains relevant.

20%

12 Employees trained as
Fire Marshals

10%

6 Employee trained as
SCBA users
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Learning 8 Development

The Investment and succession planning we
adopt with employees includes a detailed
induction for all new recruits who join the
organisation, ensuring all new recruits are
well equipped in having all the relevant
training tools to be successful within their
role.

We recognise and identify development
opportunities within our workforce and are
highly committed on learning and
development. We hold regular review
meetings with our employees include
Personal Development, Work in Progress
and the annual appraisal.

83% of employees
attended the annual
performance review
during the year

8.5 hours was the average
number of hours our
employees spent training
during the year.

Course completed covered a range of skills
and areas including:

91%

Workplace
health &
safety

14%

Environmental
issues

66%

Discrimination &
harrassment

100%

Sustainable
procurement

A member of the team here at Apollo had future aspirations to step into a career within Human
Resources. Whilst we recognised required skills set and transferable skills. We supported this
decision in investing for this individual to undertake the recognised CIPD Human Resources
qualification to develop knowledge base further. This has been an enormous success for us as an
organisation and the completion of this course has secured Sarah a role as HR Business partner
within the HR function here at Apollo.

I am pleased to share that I completed the CIPD Level 3 in People
Practice in December 2023. This course has significantly improved my
knowledge and skills in HR and people management. It provided a solid
foundation in HR principles and practices.

It included a mix of theoretical knowledge and practical application, which
helped me understand how to apply these concepts in real-world
scenarios. This qualification not only broadened my knowledge in HR, but
also opened opportunity for career advancement, being made a HR
Business Partner from HR Administrator.

With the knowledge from this course, I am now better equipped to
contribute to our company’s HR functions and can apply best practices in
employee development and help create a positive workplace culture. I
am grateful to the company for supporting my professional development
by sponsoring the course, and I'm excited to apply my new skills and
knowledge to benefit Apollo and employees.

As part of our plans for 2024 we look to re-design our personal development and appraisal
framework in aligning performance indicators with our company overall objectives. This will
ensure a fair process that all employees have the opportunity to achieve their designated
goals / objectives and aspirations with the investment and support from Apollo.
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Employee
Engagement

It is important for us to stay close and
connected with our employees therefore we
value employee feedback to ensure we can
analyse data and provide feedback where
necessary. Gaining an understanding of
what employees may desire enables us to
shape the employee engagement agenda.
We believe in if we say we are going to do
something we do it.

Each year employee engagement is
measured through an annual employee
survey. This allows employees the
opportunity to provide comprehensive detail
and to provide an open and honest
approach to how they are feeling in a
confidential manner.

77% Of Employees Agree a
Strong Culture Allows Them
to Do Their Best Work

“Highly engaged employees
make the customer
experience. Disengaged
employees break it.”

Staff Survey

The survey was completed in May 2023, in which we asked employees a range of questions covering all aspects of their employment.
98% responded and the results were overwhelmingly positive. A sample of the questions has been provided.

25
20
15
10

25
20
15
10

1. Strongly 2.

1. Do you know what is expected of
you at work?

85.7% scored 3 or above

3. Agree 5. Strongly
Disagree Agree

9. Are your associates (fellow employees)

committed to doing quality work?

85.5% scored 3 or above
1. Strongly 2. 3. Agree 5. Strongly
Disagree Agree

25
20
15
1

[0, I e}

20
15
10

o U

2. Do you have the materials and equipment
you need to do your job right?

89.3% scored 3 or above

1. Strongly 2. 3. Agree 5. Strongly
Disagree Agree

12. In the last year, have you had opportunities
at work to learn and grow?

67.3% scored 3 or above
1. Strongly 3. Agree 5. Strongly
Disagree Agree

The response to Q12 were mixed, divided between those who felt positively and those who felt there was room for improvement. In response we are
developing a new performance development and appraisal process to enhance learning and development across the organisation which will be
implemented during 2024.
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Employee Feedback

We seek continuous feedback from employees through various methods to better understand
what we are doing well and how we can improve their experience on topics ranging from benefits
and technology to leadership, culture and serving customers.

We like to promote an open conversation about all subject matters. When considering this, it was
determined that sometimes, people don't feel comfortable having it known that they are the ones
bringing a topic up. It is due to this that in 2022, we implemented HR suggestion boxes at both of
our sites. These boxes are located in the kitchen facilities, so they’re high traffic areas where
senior management can't see who is in there. This provided staff with the comfort to broach
topics that they would like us to re-assess, such as our late policy. The suggestions were then
anonymously brought to the chief officers by HR for discussion on how we can improve our
policies; thus providing a workplace that people look forward to coming to. The opinions of our
employees are valuable to us, as it is our goal to create a workplace environment that they are
happy and proud to be a part of. Some of the suggestions have been provided as examples;

Employee Comments

Flexible Leave

More social events to take place

Clearer communication and
being in the know around
recruitment / vacancies and
new recruits joining

Review of Employee Benefits

More Training and Development
opportunities

Company Action

2023 - We have promoted and emphasised the
opportunity for employees to take up flexible leave,
ensuring all employees are in receipt of the policy and
procedure and fair usage.

2023 - We hosted a number of social events for all
employees to benefit from, some of these included, 30th
Anniversary at The Flight Club, Halloween party and
competitions.

2024 - We plan to implement a new recruitment and
selection policy to ensure consistency across the
organisation. This will allow all employees to be aware of
any current or future vacancies by issuing a vacancy
bulletin to all staff along with the refer a friend scheme.

2024 - Roll out of Health Care Cash Plan and Death in
Service benefit for all employees.

2024 — Implementation of a new performance
development and appraisal process to enhance learning
and development across the organisation. This will allow
opportunity for employees to reach career aspirations
and opportunity for further career development at
Apollo.
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Employee
Engagement " rad
Events -

Celebrations

To promote and extend engagement within We all had fun getting
the workplace we hosted a few successful together for an evening
events in which staff thorough enjoyed which with a friendly darts
resulted in a positive engagement boost. competition.

Happy
Halloween!

Dress up day for staff to
wear their favourite
Halloween costume.
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Charityand
Fundraising
Events

Wear a
In the year of 2023, our employee chose to H t D
support several charities throughout the year a ay
participating in various events. www.braintumorresearch.org
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s atets b Eemps
armales rl el oL
Rusing Hocs

i e e
retinn capanaey

The Wellspring
We also held an event for a local charity,

where we asked colleagues to bring in cans of
food, toiletries, hats/scarves/gloves/bags to
donate, which was a roaring success, and two
colleagues took these to the resource centre
for homeless and disadvantaged people of
Stockport. We have done this for two
consecutive years and will continue to do so!

-t
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Our relationship with the charity will further
strengthen as two employees have signed up
for voluntary work in January 2024.

Coffee
Morning Bake
Sale

www.macmillan.org.uk

A
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Annual Charity
Donations

Since 2019, instead of giving out Christmas cards & gifts we make an annual charity
donation to reduce our environmental footprint in our aims for a sustainable future.

The charities were nominated by our employees to include one local and international charity
to reflect our global community. Our employees and stakeholders then took part in a vote for
the 2023 donation with the winners being the Cherry Tree Project and Médecins Sans
Frontiéres.

Cherry Tree Project

The Cherry Tree Project is a youth-led community group based in Romiley that supports
young people throughout the year with regular weekly sessions and holiday activities. These
include furniture upcycling projects that help fund the group, and the popular Fit and Fed
sessions that they run in partnership with Life Leisure. To learn more visit:

https:// www.stockport.gov.uk/profile/cherry-tree-project

Médecins Sans Frontiéres

MSF is an international humanitarian organisation providing medical care in more than 70
countries. Since 1971, they have been treating people caught in complex crises and chronic
healthcare emergencies around the world. To learn more visit: https://msf.org.uk/
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The Future Focus Group

In 2020 the Future Focus Group was
established to drive action in sustainability
across Apollo. A key factor in the group is
to empower and bring everyone at Apollo
together to make change. In April 2023
two Future Focus Team Leads were
appointed to ensure focus and progress
on these vital goals. The team also
welcomed two members to give the team
vital representation across the company.
There is a huge scope of opportunities,
from reducing and recycling more of our
office waste to volunteering time and
resources to groups within our
communities.

2023 Achievements

The main aim for 2023 was to identify areas that we can make small but impactful changes by working with all departments to raise awareness and
implement changes to create a more sustainable business environment, in accordance with our ESG targets and policies.

The first step in doing so was to introduce a suggestions portal to give a platform for everyone to share ideas from across the company. We received
many comments and suggestions throughout the year indicating positive engagement from across the company.

Some of these small but impactful changes include:

@ An introduction into our ESG work has been added into the induction
schedule for new starters to ensure everyone is empowered to make
suggestions, be involved and are aware of our sustainable goals from
their first week with Apollo.

@® We introduced recycling points across the Bredbury site and removed
20 general waste bins to encourage everyone to take responsibility
for their waste.

® Removing one of the two fridges in the communal kitchen, research
suggests that removal of one small fridge could save around £70 per
year and could remove around 89kg CO2 per year from our
emissions.

® The optional introduction of pronouns in email signatures and our HR
system, this may seem like a small change, is a further step towards
an open and inclusive working environment.

® Introducing a colour coded switch off scheme was introduced at our
Denton site to clearly show the equipment that can be safety
switched off and save power wherever possible.

® Introducing headsets to replace desk telephones. This small change
will reduce the maintenance and costs of phones and will also save
power. The use of headsets improves ergonomics for frequent phone
users by encouraging a better posture and reduces the risk of RSI
that is associated with phone use whilst typing.

@® Reduction in unwanted promotional marketing materials to reduce

the amount of waste coming into the building unnecessarily. We
have also encouraged anyone who wishes to receive marketing
material to opt for online versions instead. We are also taking this
opportunity to ask the provider to review their sustainability aims by
reducing the amount of printed material and encouraging online
marketing instead.

® Introducing long-life milk at both sites to replace fresh milk provided

for tea and coffee. This long-life milk is packaged in cartons instead
of plastic, therefore reducing the amount of plastic waste generated.
The packaging is fully recyclable, and as it is long-life it can be
purchased in bulk and stored on-site further reducing carbon
emissions for delivery.
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Sustainable Procurement

We recognise that our supply chain contributes significantly to our environmental and social impact, and we expect all our suppliers to adhere to the highest standards of ethical and professional
behaviours as outlined in our Supplier Code of Conduct, whilst also providing high quality materials, with reliable delivery times and competitive prices.

First developed in 2021, our Supplier Apollo procures raw materials, products, and services from a global supply chain.

Code of Conduct details our
expectations of our suppliers, including:

In 2023 our spend on goods and services was spread across over 500 suppliers in over 25 countries.

¢ Complying with the provisions of the

Modern Slavery Act 2015

¢ Acting in accordance with the
International Labour Organisation
laws and the Universal Declaration of
Human Rights.

* Ensuring no child labour is used.

o Committing to act in an
environmentally responsible manner.

» Committing to respect and encourage
diversity and inclusion.

« Complying with anti-corruption laws,
including the Bribery Act 2010.

Our Code of Conduct has formed part of
our onboarding process for all new
suppliers since its introduction in 2021
and since August 2022 adhering to our

North America
13.33% of Suppliers
18.6% of Spend

United Kingdom
50.78% of Suppliers
35.59% of Spend

Europe
13.92% of Suppliers
9.57% of Spend

Asia
21.37% of Suppliers
35.05% of Spend

Code of Conduct has been a condition of Rest of World
accepting any Apollo PO. 0.59% of Suppliers
1.10% of Spend
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Our Approach so far

Our ambition is to ensure our supply chain is compliant with our ethical and social standards and to minimise our supply chains environmental impact. Since 2021 we have implemented policies and
strategies to assist with this and will continue to improve and develop these. We recognise that supplier engagement and a collaborative approach to sharing information on best practices is key to

enabling our suppliers to improve their own sustainability credentials.

03/21
Code of Conduct

Published

08722

07/22 Code of Conduct

S
p

11721
Supplier Compliance
Officer role created

inable Procuremen .
ustainable Procurement adherence included

as condition of sale
on all POs

olicy released

08722
Code of Conduct
updated

09723
Conflict Minerals Policy
published

08/23 ey
Internal audit training Sustainable Procurement

provided to Supplier Policy updated
Compliance Officer

1
Jul-21

08721
EcoVadis Sustainable
Procurement rating 50/100

08/22
Sustainable Procurement
training delivered

07722

CSR Risk Analysis Tool
developed

10722
EcoVadis Sustainable
Procurement rating 80/100

05723
Supplier Questionnaire
published

08723
Sustainable Procurement
training refreshed

12723
EcoVadis Sustainable
Procurement rating 80/100
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Policies 8 Procedures

During 2023 our Conflict Minerals Policy was created to supplement our Sustainable Procurement
Policy. Conflict Minerals refer to Gold, Tin, Tantalum and Tungsten (3TG) and the profits from
mining these minerals, may be being used to fund armed conflict in certain regions

Apollo want to work with our suppliers to ensure that no materials purchased by Apollo contain
minerals sourced from conflict affected or high-risk areas without proper due diligence to
establish that these are from legitimate sources. This policy establishes relevant targets and
objectives and presents the measures to achieve those targets and objectives.

We have also been working internally to develop a Supplier Rating system, to ensure that
supplier’s performance against key metrics (Delivery times, product quality and number of
non-conformances) can be tracked.

Supplier Engagement is a key part of Apollo’s approach to sustainable procurement. We want
to offer support and share information on best practices across our supply chain.

During 2024 we want to learn how best to measure Scope 3 emissions in our supply chain, so
that we can look to quantify and reduce these emissions in future years.

We plan to conduct a review of current best practices in this area in our industry and will engage
with our main suppliers on this topic in 2024, likely through a brief ESG questionnaire to establish
what utilities consumption data they are currently recording.

Our supply chain meeting our expectation on CSR and performance are critical to support Apollo’s
mission:

“To be the socially responsible partner of choice in the
manufacture and supply of high-quality research
chemicals, supporting discovery across global markets”

2024 Target

Ensure 100% compliance with Conflict Minerals Policy in supply chain

Establish Supplier Performance Rating Policy

o

{ ]

® Aim to provide report cards to top suppliers by end of 2024

@ Identify minimum acceptable supplier rating for our catalogue range
L ]

Develop a strategy on how to measure Scope 3 emissions
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Code of Conduct 8 Questionnaire

Since 2021 we have been working to ensure that our supplier base is actively made aware of
and agrees to adhere to our Code of Conduct.

Signed Code of Conduct

Category % Signed 2023 % Signed 2022
Bronze 83% 72%
Silver 84% 83%
Gold 78% 85%

We have also been asking suppliers we have highest spend with to complete our Supplier
Questionnaire. Since May 2023, this has been updated to include a detailed CSR section,
which can be incorporated into our CSR risk assessment tool.

Signed Supplier Questionnaire

2022 2023

Total order spend 7% 27%

\V
g

2024 Target

® 85% of Bronze Suppliers to have signed our code of conduct
® 90% of Silver Suppliers to have signed our code of conduct
® 95% of Gold Suppliers to have signed our code of conduct

® 50% by value of our Suppliers to complete questionnaire
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CSR Risk Assessment

Our CSR Risk Assessment tool has been used to assess the risk of our top 100 suppliers
by spend value. Our aim is to identify whether our purchasing activities are associated with
sustainability risks and act upon the data to reduce these risks when necessary. In 2023 our
supply chain fell into the following overall categories:

* 65% Low risk

¢ 34% Medium risk

¢ 1% High risk

Our CSR Risk Assessment tool was developed in August 2022. This tool allows us to
classify, assess and analyse our suppliers according to various risk groups and perspectives.
We consider:

¢ Geographical risk factors

» Sector risk factors

» Purchasing category risk factors

¢ Environmental risk factors

¢ Social risk factors

e Ethical risk factors.

The tool also considers relevant measures that suppliers may have in place that would reduce
risk such as if the Apollo Scientific Supplier Code of Conduct has been signed, the presence of
any third-party certifications achieved, our internal CSR assessment (based on our Supplier
Questionnaire) and whether any on-site audits have been conducted on the supplier. These
are all calculated into an overall supplier risk score overview.

2024 Target

® Aim to have 75% of our top 100 suppliers evaluated as low risk

® Aim to have 0% of our top 100 suppliers evaluated as high risk

Training

During 2023 we have continued to provide Sustainable procurement training to all
Procurement Coordinators, with 100% of staff completing this training module.

Our Supplier Compliance Officer has also had internal audit training in 2023.

2024 Target

@® Maintain staff training levels on Sustainable Procurement

® Identify external Audit training course for Supplier Compliance Officer
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United Nations Global Impact

The UNGC is the world’s largest
corporate sustainability initiative, calling
for companies to align strategies and _
operations with universal principles on _ i
human rights, labour, environment and |!J l
anti-corruption, and take actions that

advance societal goals. We became
signatory members in 2022 and are

NO Y IR GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY UNGE| AND WELL-BEING EDUCATION EQUALITY AND SANITATION

committed to taking action towards a 7 D DECENT WORK AND INDUSTRY, INNOVATION -l REDUCED L L IES 1 RESPONSIBLE
- y | ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES AR AN 3 CONSUMPTION
sustainable future. ANk
A = AND PRODUCTION
Sustainable Development Goals ‘ — } A
(SDGs) A - g [ A M ..
In September 2015, all 193 Member = w .' _

States of the United Nations adopted a
plan for achieving a better future for all

; CLIMATE LIFE LIFE PEACE, JUSTICE PARTNERSHIPS
—1 t th th xt 15 J
aying out a path over the ne 13 ACTION 14 BELOW WATER 1 ON LAND 16 AND STRONG 17 FOR THE GOALS “""
years to end extreme poverty, fight INSTITUTIONS = =
inequality and injustice, and protect our : We " \_ ]
planet. At the heart of “Agenda d “‘
2030” are the 17 Sustainable i — THE GLOBAL GOALS

For Sustainable Development

Development Goals (SDGs) which
clearly define the world we want —
applying to all nations and leaving

behind The new Global Goals result from a process that has been more inclusive than ever, with Governments involving business, civil society and citizens
no one behind.

from the outset. We are all in agreement on where the world needs to go. Fulfilling these ambitions will take an unprecedented effort by all sectors in
society — and business has to play a very important role in the process.
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Our Partners - Carbon Offsetting Project

CLIMATE
IMPACT
PARTNERS

As a company, we set ourselves the goal to reach net zero
scope 18 2 emissions by the end of 2022, and we have been
working on reducing our carbon emissions to support this
goal.

Whatis carbon offsetting?

Carbon dioxide has the same impact on the climate no matter where it is emitted and what
the source, so if a tonne of carbon dioxide can be absorbed from the atmosphere in one part
of the world it should cancel out a tonne of the gas emitted in another. Trees absorb carbon
dioxide from the air as they grow and store it, making forests one of the biggest carbon sinks.

So, in theory, companies and individuals can cancel out the impact of some of their emissions
by investing in projects that reduce or store carbon. Forest preservation and tree planting are
a popular choice, but carbon credits are also awarded for projects that reduce fossil fuels in
other ways, such as windfarms, solar cookstoves, or better farming methods.

Whilst carbon credits should not be used as an excuse to put off the systemic reforms to our
energy generation and usage that are urgently needed, offsetting and the sale of carbon
credits produce a flow of money to developing countries to help them preserve carbon sinks
and develop their economies along low-carbon lines.

Following switching to 100 % renewable electricity, we decreased our company-based emissions
further through the implementation of electricity switch off schemes and the removal of
unnecessary equipment such as excess refrigerators. Unfortunately, as day-to-day business
unfolds, it is impossible to eliminate emissions altogether, therefore, in 2022 we initiated work with
Climate Impact Partners, to offset our remaining carbon emissions.

Each year we ask our employees to vote for their chosen project for our Carbon offsetting
scheme. For 2023, the project we chose to support through this programme was
Ecofiltro Clean Water and Cooking, Guatemala.

Further information taken from website:
https://www.climateimpact.com/global-projects/clean-water-and-cooking-guatemala/

ecofilkro’
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Our Progress

| TARGET 4-3]

EQUAL ACCESSTO
AFFORDABLE
TECHNICAL,
VOCATIONAL AND
HIGHER EDUCATION

BT

We support the training and development of
all employees, and where appropriate will
invest in educational opportunities that will
benefit an employee’s performance. These
may take the form of one-off training courses
or longer-term qualifications.

| TARGET 4-4

INCREASE THE NUMBER
OF PEOPLEWITH
RELEVANT SKILLS FOR
FINANCIAL SUCCESS

We continually develop our employees’ skills
through a range of programmes including
apprenticeships, e-learning courses and
qualifications.

| TARGET 51

END DISCRIMINATION
AGAINST WOMEN AND
GIRLS

We are committed in providing a work
environment in which all employees are
treated with respect and dignity and that is
free from harassment and bullying based upon
age, disability, gender reassignment, race
(including colour, nationality and ethnic or
national origins), religion or belief, sex or
sexual orientation.

| TARGET 55|

ENSURE FULL
PARTICIPATIONIN
LEADERSHIP AND
DECISION-MAKING

A&\

We fully endorse gender equality in leadership
roles. At the end of 2023 the proportion of
female managers dropped to 20% (2022
56%) however this was due to recruitment
needs at the time which have been addressed.

| TARGET 6:3

IMPROVE WATER
QUALITY, WASTEWATER
TREATMENT AND SAFE
REUSE

Over the long term we are working on a water
management plan with a pathway to water
neutrality by 2030. In the short term we are
looking for a 10% reduction in water use for
2024.

As a company 100% of our electricity is
obtained from renewable sources.

We are currently investigating the feasibility of
installing solar or wind power generators.

| TARGET 8-2

DIVERSIFY, INNOVATE
AND UPGRADE FOR
ECONOMIC
PRODUCTIVITY

We are committed to increasing investment in
research and development of sustainable
technologies and solutions.
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| TARGET 8-5]

FULL EMPLOYMENT
AND DECENTWORK
WITH EQUAL PAY

We comply with legal obligations under the
Equality Act 2010 and are working on
publishing gender pay gap information.

| TARGET 8-7

END MODERN SLAVERY,
TRAFFICKING AND
CHILD LABOUR

We comply with the legislation as stated in our
code of conduct. We also require our supply
chain to adhere the same as stated in our
Supplier Code of Conduct.

& | TARGET 8-8

PROTECT LABOUR
RIGHTS AND PROMOTE
SAFE WORKING
ENVIRONMENTS

B

We provide a safe working environment and
detail all measure implemented within our
Health & Safety Policy. Whilst we published
records of the LTFR & LTIR.

| TARGET

10-3]
ENSURE EQUAL
OPPORTUNITIES AND
END DISCRIMINATION

We confirm our commitment to equality of
opportunity in all areas of its work and
complies with all legislation as stated in our
Equal Opportunities Policy.

[TARGET _ 10-4]

ADOPTFISCAL AND
SOCIAL POLICIES THAT
PROMOTES EQUALITY

We are working on obtaining certification
through the living wage foundation and
Investors for People.

| TARGET

RESPONSIBLE
MANAGEMENT OF
CHEMICALS AND
WASTE

12:4)

We aim to reduce our product listings for
items which have a significant impact on the
environment or pose a risk to customers by
complying with REACH regulations on SVHC
and restrictions on PFAS.

[TARGET

SUBSTANTIALLY
REDUCE WASTE
GENERATION

12-5]

We aim to reduce our waste generation
through the ESG & 1S014001 goals, which are
reviewed on an annual basis.

[ TARGET 12-6|

a
ENCOURAGE
O COMPANIES TO ADOPT
— SUSTAINABLE
— PRACTICES AND

SUSTAINABILITY
REPORTING

We aim to implement supply chain
sustainability practices to ensure suppliers
meet certain ESG criteria by conduction CSR
risk assessments of our supply chain.

| TARGET 12-7|
PROMOTE

SUSTAINABLE PUBLIC
PROCUREMENT
PRACTICES

We aim to increase transparency and
disclosure of our ESG practices and
performance through the UNGC & EcoVadis
certification.

|TARGET 13-2
& Ll (necrac ot
— CHANGE MEASURES
— INTO POLICIES AND
PLANNING

We have set up our own ESG group, to set
targets and monitor our performance on
combating climate change, which is reviewed
on a annual basis.

[TARGET  16°5

SUBSTANTIALLY
REDUCE CORRUPTION
AND BRIBERY

We provide general training to all our
employees on Business Ethics to develop their
understanding on the subject. Employees who
are most vulnerable to corruption are also
required to complete the course Fight Against
Corruption which we introduced in 2023.



Q‘ Corporate Social Responsibility Report 2023

Our Partners - Carbon Offsetting Project

Many microorganisms thrive in dirty water, drinking this water often leads to increased cases of diarrhoeal disease and malnutrition in a vast number of communities. Eliminating the drinking of
dirty water is a national priority in Guatemala due to the high instances of these preventable illnesses.

This project, which was the first Gold Standard water treatment or cookstove project in the country, distributes water filters and stoves that enable access to clean water and improve cooking
conditions by increasing fuel efficiency and reducing harmful indoor air pollution. Improved stove design means less fuel is required for cooking and filters eliminate the need to boil water for
drinking; both alleviating the pressure on national forests.

This project does not just help to improve food and drink conditions for the locals, the provision of improved technology increases fuel efficiency and decreases air pollution. This itself is beneficial
for the environment, and through supporting this project we are aiding in the overall reduction of carbon emissions world-wide.

In addition to delivering emissions reductions to help take urgent action to combat climate change (SDG 13), the project delivers a number of other sustainable development benefits.
These include:
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EcoVadis

EcoVadis has grown into a globally trusted
provider of business sustainability ratings
with a network of more than 130,000
rated companies.

Their sustainability assessment is an
evaluation of how well a company has
integrated the principles of
Sustainability/CSR into their business and
management system. Their methodology
is built on international sustainability
standards, including the Global Reporting
Initiative, the United Nations Global
Compact, and the ISO 26000,

We completed our first assessment in
2021 with an overall score of 73/100. In
2022 we had increased our score to
80/100 and in 2023 this was increased
further to 84/100, awarding us a platinum
medal for the third year running.

We were delighted to
maintain our Platinum
medal with EcoVadis for
the third year running.

—
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2023

ecovadis

Sustainability
Rating

—

PLATINUM

:PmTINUM-

2022} 2021
. ecovadis ecovagis
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It has been challenging with our limited
resources to ensure we continually
progress to achieve our long-term goals.
However we remain committed and proud
of our overall achievements, as our latest
assessment puts us within the top 1% of
companies assessed within the industry
making us an industry leader within
sustainability and social responsibility.

Overall Score Distribution

APOLLO SCIENTIFIC LTD

100%
75%
50%

25%

0%
0 25 45 65 85 100

All companies rated by EcoVadis in this industry

Theme Score Comparison

100
so & LABOR & HUMAN
. RIGHTS

ENVIRONMENT (]

SUSTAINABLE & afs ETHIcS
PROCUREMENT

O APOLLO SCIENTIFIC LTD score All companies rated by EcoVadis in this industry

During the last assessment we were able to
increase our Environmental score from 80
to 90 by setting quantitative objectives on
materials, chemicals & waste and providing
reports on our Scope 1 & 2 GHG emissions,
weights on hazardous and non-hazardous
waste and our renewable energy consumed.

Overall Score

84

Environment Labor & Human Ethics Sustainable
Rights Procurement

If you are not familiar with the EcoVadis
assessment, visit their website at:
https://ecovadis.com/
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KPIDashboard

Our Key Performance Indicator Dashboard charts the progress of our ESG journey since its
inception in 2021 and our targets for the year ahead.

Unit 2021 2022 2023 2024
Environment Measure Actual Actual Actual
Scope 1 GhG Emissions tonnes (CO,) 68.11 52.35 49.29 “
Scope 2 GhG Emissions tonnes (CO,) 69.31 90.65 80.84
CO, Emissions offset tonnes (CO,) 135 143 145 m
Natural gas consumption MWh 219 141 103.7 “
Heating oil consumption MWh 77.6 62 62 “
Total electricity consumption MWh 414.32 468.8 390.4 “
% of energy consumption from renewable sources % 14.7 69.8 100 “
Total water consumption Megalitres 1.11 0.97 0.83 “
Total weight of pollutants emitted to water Metric ton 0 0 0 n
Total waste: hazardous tonnes 82.04 67.2 56.8 “
Total waste: non-hazardous tonnes 22.4 21.8 7.5 n
% of waste recycled % 37.43 48.4 89 “
% of electrical/IT waste disposed of with certified collection partners % 100 100 100 “
Percentage of paper use reduction % 17.5 14 29 “
% of employees who received training on environmental issues % 95 88 74 “
Valid 1IS014001 Certification (1 for yes, 0 for no) # 1 1 1 —
N
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Unit 2021 2022 2023 2024

Labour 8 Human Rights Measure Actual Actual Actual
# of health and safety incidents incidents 33 30 30 “
Lost time injury frequency rate LTI-Freq 17.86 10.48 19.82 n
Lost time injury severity rate LTI-Sev 0 0.22 0.14 m
% of employees who have received health check-ups % 48 31 52 “
Retention rate % 21.7 36.1 50.8 “
Sick leave ratio % 2,25 3.27 2.22 “
% of workers from minority groups and/or vulnerable workers employed in % 32.5 35.8 38 -
relation to the whole organization

% of workers from minority groups and/or vulnerable workers in top executive % 25 45 38 “
positions (excluding boards of directors) (if applicable)

% of women employed in relation to the whole organisation % 31 36 37.4 “
% of women in executive positions (excluding Board of Directors) % 50 50 25 “
% of employees that are covered by collective bargaining agreements % 0 0 0 “
# of employee representatives # 15 0 18 “
# of reported incidents due to human rights violations # 0 0 0 n
# of discrimination or harassment incidents reported incidents 0 0 0 n
% of employees who participated in the annual employee satisfaction survey % 62 62 98 “
Average number of training hours per employee hours 124 9.4 8.5 —
# of hours of skills training provided per employee (average) hours 20 12 11.67 “
% of employees that receive workplace health and safety training % 88 90 91 “
% of employees that receive discrimination & harassment training % 92 100 66
# of employees who received a training on human rights # 0 0 0 n
% of employees that receive performance reviews % 94 82 81 “
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Unit 2021 2022 2023 2024
Business Ethics Measure Actual Actual Actual
% of employees that receive business ethics training % 0 100 77 “
# of business ethics incidents reported via whistleblowing procedure incidents 0 0 0 —
# of information security incidents reported via whistleblowing procedure incidents 0 0 0 —
# of confirmed ethics-related incidents incidents 0 0 0 —
# of confirmed information security incidents incidents 0 0 1 —
Total fines paid due to non-compliance £ 0 0 0 —
# of confirmed legal actions taken in relation to ethics-related incidents incidents 0 0 0 —

Unit 2021 2022 2023 2024
Sustainable Procurement Measure Actual Actual Actual Target

% of targeted suppliers with contracts that include CSR clauses on environmental, labor, and

; ) % n/a 44 100 100%
human rights requirements

% of targeted suppliers that have gone through a supplier questionnaire % 11 6 27 50%

% of targeted suppliers that have gone through a CSR on-site audit % n/a 0 0 20%

% of all buyers who have received training on sustainable procurement % n/a 100 100 100%

% of suppliers who have been audited/assessed and have undergone corrective actions % 0 0 0
% of targeted suppliers that have undergone a CSR risk assessment, including human rights % n/a 100 100
% of suppliers with previous yearly spend >£10k that have signed the Code of Conduct, which

. - . ) . % 10 72 83

includes provisions regarding human rights and child and forced labour

% of suppliers with previous yearly spend >£50k that have signed the Code of Conduct, which o

includes provisions regarding human rights and child and forced labour ? 19 83 84

% of suppliers with previous yearly spend >£100k that have signed the Code of Conduct, o 12 85 78

which includes provisions regarding human rights and child and forced labour ?
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Environmental Targets

Environmental Objectives

2024 Environmental Targets

SDG Goals

Reduce energy consumption and promote
energy efficiency in operations and facilities.

* 34% reduction in HDD ratio in 2024 vs 2019.

* 20% reduction in electricity consumed at Bredbury site in 2024 compared to 2019.

* 15% reduction in electricity used per item dispatched or pre-packed in Denton Unit 3
compared to 2023.

* Prevent increase in levels at unit 4 compared to 2023.

13 o

Reduce greenhouse gas emissions and
become net zero by 2040.

* 10% reduction in amount of heating oil used at Bredbury site compared to 2023.
* Scope 1 & 2 emissions fully accounted for and offset each year.

» Investigate feasibility of cycle to work scheme

» Scope 3 Establish survey on business travel separating out air, sea and road travel.
» Establish scope 3 emissions and how these will be measured.

» Reduce unnecessary car journeys.

13 o

Increase the use of renewable energy sources
such as wind, solar, and hydro power.

* 100% of electricity to be obtained from renewable sources.
» Investigate the feasibility of installing solar or wind power generators at new site.

13 o

Achieve zero-waste to landfill by 2030 through
waste reduction and recycling programs.

* Minimise increase in chemical waste generation against in house production expansion.

* No glass bottles from products to landfill in 2024.

» No aqueous waste to go to landfill in 2024.

» Establish initial zero to landfill report detailing the evidence and waste codes for all waste
streams. End 2024

» Ensure that >75% of waste goes to recycling end point in 2024.

* No more than 2% of all waste generated to go to landfill by end 2024.

13 o
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Environmental Targets

Environmental Objectives

2024 Environmental Targets

SDG Goals

Set targets for water conservation and
management, including reducing water usage
and improving water quality.

Reduction of 10% water use across all sites in 2024 compared to 2023
Investigate options to increase water re-use at Denton such as rain water collection.

CLEAN WATER
D SANTTATION

v

Develop and implement sustainable product
and packaging solutions.

Identify hazard categories that can be shipped with recycled and recyclable packaging by Q3
2024.

Remove vermiculite from packaging by end of year

Packaging audit to be carried out by the end of the year.

Identify requirements for DG shipments to be sent with recycled materials.

Increase investment in research and
development of sustainable technologies and
solutions.

5% reduction in paper purchases in 2024 compared to 2023.
Go live of WMS

Establish route to paper free departments

Reduce amount plastic items purchased for office use

wavevsmenns Jf 13 Scioe
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Social Targets

Social Objectives 2024 Social Targets SDG Goals
Implement supply chain sustainability * % Suppliers signed Code of Conduct by category: Gold - 95%, Silver 90%, Bronze — 85% 19 o

practices to ensure suppliers meet certain ESG » Create simple questionnaire to capture data for our scope 3 reporting
criteria.

Ensure responsible sourcing of raw materials, » Supplier Risk Assessment: 75% of top 100 suppliers evaluated as low risk
including avoiding conflict minerals. » Supplier Risk Assessment 0% of top 100 suppliers evaluated as high risk
Increase transparency and disclosure of ESG e Publish CSR report annually

practices and performance. ¢ Completion of UNGC Communication of Progress

* Re-validation of EcoVadis medal
» Establish standardised disclosures on utilities and waste by end of 2024

Support and invest in community development » Identify opportunities for staff to volunteer in local communities 0 o
programs and initiatives. » Charity fundraising events to be held throughout the year in the workplace :
Increase diversity and inclusion in the » Develop policies and training in gender equality and women rights 000 o
workplace. A
4=
-
Reduce product listings for items which have a o Comply with REACH regulations on SVHC 13 oo

significant impact on the environment or pose » Comply with restrictions on PFAS eomtpered
a risk to customers.
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Governance Targets

Social Objectives 2024 Social Targets SDG Goals
Ensure ethical labour practices, including fair » Comply with legal obligations on Health and Safety at work. oA v e o
wages and safe working conditions. » Comply with legal obligations related to equal pay. -

Publish Gender pay gap information.
* Gain accreditation by the Living Wage Foundation.
Assess suitability of Investors in People.

1=
-

Develop and implement policies to prevent * 100% of employee completing bribery & corruption training
corruption and bribery.
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Packaging

One of our main focuses for 2024 and the
future is to reduce and improve our
packaging usage, working towards our
long-term goal of 100% sustainable
packaging by 2030.

Firstly, to look at ways to reduce packaging by using the minimum amount of material necessary
to protect and contain the product. We will start by standardising the size of boxes and will
identify an alternative to boxes for smaller items. Reducing the packing size will also save on
shipping costs and reduce carbon emissions.

Secondly, the packaging material itself by looking at using renewable, recycled, or biodegradable
materials to ensure minimal environmental impact. We will identity the hazard categories that can
be shipped with recycled and recyclable packaging and work with DGSAs to ensure that all
regulations are met. In any cases where greener alternatives cannot be used, we will ensure we
reduce the use of the packaging as much as possible, we have already identified that we will
remove the use of vermiculite by the end of 2024.

During the course of 2024 we will
complete an internal packaging audit to
identify and introduce sustainable
alternatives. There are three main areas
that will be evaluated during this audit.

Finally, to identify what happens to packaging once it has served its purpose. We will explore
ways to reuse packaging when possible and use recyclable or compostable material to reduce the
chances of that packaging ending up in a landfill waste stream.

Once the hazard category requirements are identified we will provide new training to all packers
to ensure regulations are met and consistent. We will also look to incorporate the requirements
into the new warehouse management system so it will identify how items should be packed based
on the hazards.
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Long Term Aims

»
) )
Water
Neutral

Water neutral by 2030.

%
/4
Net
Zero

Become a net zero company
by 2040.

T
Sustainable
Packaging

100% sustainable
packaging by 2030.

ol

¢

Zero
Waste

Zero waste to landfill by 2030.

i
-

Sustainable
Supply Chain

Move towards a completely
sustainable supply chain.
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